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Our Audience 
Saturday, November 8
Broadening Your Audience Base: Tapping Into
   the Insight of Young Minority Adults................... SA34

Sunday, November 9
It’s Your Business: A Fresh Analysis of Visitor
   Data..................................................................... SU20 
Exceeding Visitor Service Expectations: Learning
   from Industry Pros............................................... SU26 
Diversity! Haven’t We Already Done This? ............ SU42 
Developing a Vision for the Visitor Experience...... SU43

Monday, November10
I Want You to Hear Me: Welcoming Older Visitors
   and Visitors Who Are Hard of Hearing.................. M18 
Beyond the Brochure: Supporting a Broader
   Audience Via Online Communities....................... M23

 

Current Science
Saturday, November 8
Born to Sing: Music, Learning, and the Human
   Mind ......................................................................SA4
Discovering Soundscapes.......................................SA18 

Sunday, November 9
Happy Birthday, DNA: A Multimedia Celebration....SU12 
Follow-up Discussion with Keynote Speaker
   Dr. Catherine Verfaillie..........................................SU13 
Cell Lab 101: A Workshop About Hands-On
   Biology Experiment Benches ...............................SU16
Novice to Not in Eight Weeks: The Adventures
   of a Group of Scientists, Teachers, and
   Undergraduates in Designing Museum
   Exhibits ................................................................SU24 
The Invention Equation...........................................SU29 
Is There Life on Mars? Follow the Water!.................SU40

Monday, November 10
Human Genome Programming Workshop..................M1
Children and the Physiology of Stress........................M6
DNA: What’s Hot, and What’s Not............................M17
Evaluating Public Understanding of Research
   (PUR) Programs: What Do Our Audiences
   Tell Us?...................................................................M33
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Tuesday, November 11
Experimental Methods for Communicating
   Scientific Research to the Public...........................T14
Public Engagement with Controversial Research:
   The Stem Cell Case (featuring Current Science
   Theater)..................................................................T18

Learning Strategies & Theories 
Saturday, November 8
Friendly Failure: When Failure = Success..............SA24 

Sunday, November 9
Learning Clusters: When One Interactive Is Not
   Enough..................................................................SU6 
Encyclopedia of Human Reproduction: The Story
   of an Exhibition...................................................SU38

Monday, November 10
The Role of Contextual Design in Informal
   Learning Environments........................................M19 
Getting Serious About Play.....................................M27 

Tuesday, November 11
Sibling Rivalry: Exhibit Design and Program
   Development...........................................................T3 
Let’s Dwell on It: Three Perspectives on Exhibits
   That Foster High Dwell Time...................................T8 
Public Engagement with Controversial Research:
   The Stem Cell Case (featuring Current Science
   Theater)..................................................................T18

INTEGRATED MARKETING 
Sunday, November 9
Recent Market Research at Science Centers.........SU11 

Monday, November 10
Integrating Marketing and Product
   Development.........................................................M9 

Tuesday, November 11
Why Are Science Centers the Poor Cousins of
   the Museum Family?..............................................T17 
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LEADERSHIP AND MANAGEMENT 
Saturday, November 8
Shared Vision: An Indispensable Tool for
   Energizing and Aligning Your Work Unit................SA10

Sunday, November 9
Professional Development: Building
   Cultural Competency for Recruitment
   and Retention.......................................................SU39 
Developing a Vision for the Visitor
   Experience............................................................SU43 
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2003 Conference Strands Index

Monday, November 10
Reflections on the Journey: Leadership Skills for 
Discussions on Diversity........................................M22 


